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Organizations Covered: This report mainly covers Mazda Motor Corporation, as well as its domestic (Japanese) and overseas 
Group companies.

Period Covered: The report primarily covers the period from April 2020 through March 2021 (on the basis of the accounting 
period of each Group company)
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SOCIAL CONTRIBUTIONS
Basic Policy on Initiatives

Basic Principles
As a company engaged in global business, Mazda is fulfi lling its responsibilities 

as a good corporate citizen through ongoing involvement in socially benefi cial 

activities tailored to the needs of local communities, in order to ensure that its 

business activities contribute to the building of a sustainable society.

Plans for Future Activities
 Proactive, ongoing responses to social needs through the core business 
activities of the Mazda Group in Japan and overseas

 In collaboration with local communities, contribute to the development of a 
sustainable society through activities tailored to the needs of communities

 Emphasize and provide support for self-motivated volunteer activities by 
employees, and incorporate diverse values to foster a fl exible and vibrant 

corporate climate
 Proactively disclose the details of activities and engage in a dialogue with society

Three Pillars
Mazda promotes activities that are strongly rooted in local communities. Its social 

contribution activities are underpinned by the three pillars of environmental and 

safety performance, human resources development, and community contributions.

Promotion Framework

In May 2010, Mazda established the Social Contribution Committee. The role of 

this committee, which meets regularly (twice a year), is to discuss issues facing the 

entire Mazda Group and share information, in line with the social contribution 

policy and the CSR targets decided by the CSR Management 

Strategy Committee.

The details of the actual activities are considered by a Working Group comprised 

of related divisions. Through the activities of the committee undertaken since 

2010, Mazda continues to enhance information collection and utilization from 

a global and Group standpoint. Individual activities are carried out based on the 

budget plan in each region or department.*1

FY March 2021 Major Results:
 Set the CSR targets and the Mazda Green Plan 2020 (social contribution)
and took actions.

 Carried out over 420 activities*2 in Japan and overseas (cost of social 
contribution activities: around 2.87 billion yen in FY March 2021).

 Established the Mazda Social Contribution Prize, selected based on evaluation 
indexes for social contribution programs, and continued implementing the 

PDCA (plan-do-check-act) cycle process.

Evaluation Indexes for Social Contribution Programs

In FY March 2015, Mazda established the evaluation indexes for social 

contribution programs.

These indexes are used to evaluate and promote programs which resolve social 

issues and improve corporate values and created the PDCA (plan-do-check-act) 

process.

They are designed to evaluate these social contribution programs from three 

(To be more specifi c, the indexes comprise eight categories such as “the number 

of benefi ciaries,” “the number of participating employees,” “conformity with the 

Three Pillars in Basic Policy on Social Contribution Initiatives,” etc.)

a

b

Framework for
implementation
Hiroshima: Mazda
Community Service 
Committee

Domestic region

Overseas region

CSR Management
Strategy Committee 

Social Contribution
Committee

Social Contribution Committee
Working Group 
(comprising related divisions)

Secretariat:
General Affairs Department

Promotion Frameworkb

a Three Pillars in Basic Policy on Social Contribution 
Initiatives

*1

*2 Social contribution activities: Monetary donation, goods 
donation, facility sharing, employee participation and 
dispatch, voluntary programs, and support for disaster-
stricken areas.

Environmental 
and Safety 
Performance

Human Resources 
Development

Responsibility as an 
automobile manufacturer

Fostering people who will 
be future leaders in the 
foundation of society and 
in business

Community 
Contributions
Responding to local 
social needs as a good 
corporate citizen

perspectives: effect on society; effect on the Company; and Mazda uniqueness.

Chairperson: Executive officer in 
charge of CSR, Environment and 
General Affairs
Vice Chairpersons: Executive officers 
in charge of Global Marketing, in 
charge of Global Human Resources, 
in charge of Domestic Sales, and in 
charge of Operations in the Greater 
Tokyo Metropolitan Area

In Japan, the United States, Australia, New Zealand, and 
South Africa, the Mazda Foundation in each country 
separately undertakes various activities.
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Provide funds to various 
initiatives, including education, 
career development, 
technological development, and 
environmental conservation

Establishment of the Mazda Social Contribution Prize

In January 2015, Mazda established the Mazda Social Contribution Prize as a 

commendation system to recognize outstanding social contribution activities. The 

objective of the prize is to raise in/external recognition of the outstanding social 

contribution activities and support for increasing excellent social contribution activities.

Based on the evaluation indexes for social contribution programs, members of the 

Social Contribution Committee Working Group, the Mazda Workers’ Union and 

the Federation of All Mazda Workers’ Unions collaborate to evaluate candidate 

activities. The Social Contribution Committee then selects prizewinning activities, 

each of which will be presented with a certificate of recognition in the name of the 

Company President on the anniversary of Mazda’s foundation in January every year.

 The 7th Annual Mazda Social Contribution Prize

Support through Mazda Foundations

Mazda and its Group companies have established Mazda Foundations in four 

countries, to promote support activities tailored to each region.

Activity name

The 7th Annual Mazda Social Contribution Prize

Country Name Support activities/objectives
Year of 

establishment

Amount of grants 
(donations) 

in FY March 2021

Japan
Mazda Foundation
https://mzaidan.mazda.co.jp 
(Japanese only)

1984 ¥48.80 million

U.S.
Mazda Foundation USA (MFUS)
https://www.mazdafoundation.org/

1990
Around 
US$ 444,000

Australia
Mazda Foundation Australia (MFA)
https://mazdafoundation.org.au/

1990
Around 
A$ 666,000

Mazda Foundation New Zealand (MFNZ)
https://mazdafoundation.org.nz/

2005
Around 
NZ$ 196,000

Mazda Foundation Southern Africa (MFSA)
2017

Around 
R 1,124,000

*1

c c

Volunteering by Employees

activities.

 Providing volunteer opportunities (Specialist Bank, Volunteer Center, etc.)

 Subsidizing part of the cost of activities (Mazda Flex Benefits, etc.)

 Enabling employees to take leave for activities (volunteer leave such as the 

Special Warm Heart leave system, etc.)

 Providing volunteer training opportunities

Mazda offers support to help employees become actively involved in volunteer

Accepting Field Trips
[Mazda Logistics Co., Ltd.]

Honorable
Mention

Programming Class with Hirojiren
[Mazda Motor Corporation]

Honorable
Mention

School Bag Project
[Mazda Southern Africa (Pty) Ltd.]

South
Africa

Provide funds to various 
initiatives, including education, 
environmental conservation,
and culture.

https://www.mazda.com/globalassets/en/assets/csr/
social/library/download/2020_s_all.pdf

The 2020 prizewinning activities were selected from the social contribution 

activities introduced in the Mazda Sustainability Report 2020 [Social 

Contribution Version]*1 (which covered the period from April 2019 through 

March 2020).

Supporting Youth Soccer 
Competitions
[Mazda Motor Corporation]

Support for Disaster-Affected Areas

The Mazda Group provides various supports for the early recovery and restoration 

of areas affected by natural disasters. Mazda Head Office coordinates with its 

production/business sites in the affected area to provide appropriate support in 

case of natural disasters such as an earthquake and abnormal weather.

Recent support cases: Great East Japan Earthquake/ Northern Kyushu heavy rain 

in July 2017/ heavy rain in July 2018/ Typhoon Jebi (No. 21) in 2018/ Hokkaido 

Eastern Iburi Earthquake in 2018/ Typhoon Hagibis (No. 19) in 2019/ Heavy rain 

in July 2020 (Japan), hurricanes (United States), Mexico Earthquake (Mexico), 

flooding in Southern Thailand (Thailand), etc.

https://www.mazda.co.za/mazda-
foundation/foundation/

Special
Prize

Grand
Prize

Support activities to promote 
science and technology and the 
sound development of youth.

New
Zealand 

Provide funds to various 
initiatives, including education, 
environmental conservation, 
technology promotion,
and welfare.

Provide funds to various initiatives 
for education, environmental 
conservation, social welfare, 
cross-cultural understanding, etc.

https://www.mazda.com/globalassets/en/assets/csr/social/library/download/2020_s_all.pdf
https://mzaidan.mazda.co.jp
https://www.mazdafoundation.org/
https://mazdafoundation.org.au/
https://mazdafoundation.org.nz/
https://www.mazda.co.za/mazda-foundation/foundation/
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Company name of the Overseas Facilities

MNAO

MCI

MMVO

MMD

MLE

MMUK

MSSA

MMI

MAE

MMNL

MMPOL

MMRO

MA

MMNZ

MSA

MCO

MMT

MCOL

MST

AAT

CMA

Mazda North American Operations

Mazda Canada Inc.

Mazda de Mexico Vehicle Operation

Mazda Motors (Deutschland) GmbH

Mazda Motor Logistics Europe N.V.

Mazda Motors UK Ltd.

Mazda (Suisse) S.A.

Mazda Motor Italia S.r.l.

Mazda Automoviles Espana, S.A.

Mazda Motor Nederland

Mazda Motor Poland Co., Ltd.

Mazda Romania

Mazda Australia Pty. Ltd.

Mazda Motors of New Zealand Ltd.

Mazda Southern Africa (Pty) Ltd.

Mazda Motor (China) Co., Ltd.

Mazda Motor Taiwan Co., Ltd.

MAZDA DE COLOMBIA S.A.S

Mazda Sales (Thailand) Co., Ltd.

AutoAlliance (Thailand) Co., Ltd.

Changan Mazda Automobile Co., Ltd.

Initiatives Based on the Three Pillars

Mazda promotes activities that are strongly rooted in local communities. Its social 
contribution activities are underpinned by the three pillars of environmental and 
safety performance, human resources development, and community contributions.

Environmental and Safety Performance
Mazda’s business activities have a relationship with and impact social issues, such as 

these issues, the Company attaches importance to the environmental and safety 
perspectives, not only in conducting its main business, but also when making 
social contributions.

Hosting environmental awareness-raising programs at various events, 
dispatching lecturers to environmental education programs, and carrying 
out volunteer activities for biodiversity conservation and various other 
environmental protection initiatives

 

safer-driving seminars

Human Resource Development
Mazda emphasizes the perspective of human resources development, based on 
the idea that fostering people who will be future leaders in the foundation of 
society and in business is important.

 Holding seminars and lectures by employees with specialized knowledge and 
skilled techniques such as manufacturing.

 Accepting students for internship programs, supporting to learn about 
vehicles using facilities in the Company, etc.

Community Contributions
Mazda promotes community contribution activities to cope with specific issues of each local 
community, in the countries/regions where the Company conducts its business operations.

 Making monetary/vehicle donations to charities and participating in 
various charitable activities

 Promoting sports and culture

Offering lectures on traffic accident issues at various events, and holding

global warming, energy and resource shortages, and traffic accidents. To resolve
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ENVIRONMENT

Greening Activities in Collaboration with Communities
[Japan] Mazda Motor Corporation

DRAGONFLIES ARE BACK IN TOWN

Dragonfly migration to green space in industrial zone

The Mazda R&D Center Yokohama (MRY), Mazda's 
base for research and development in Yokohama, 
has supported the Keihin Afforestation Project 
promoted by Yokohama City. Since 2004, the center 
has also supported "How Far Does a Dragonfly 
Fly?" Forum, a collaborative project implemented 
by companies, universities, local governments, 
and citizens to investigate and track the flight 
of dragonflies. Through such projects, they are 
working to revitalize nature and expand green 
environments.
In 2009, MRY transplanted indigenous water 
plants to create a biotope based in a pond on its 
premises. Now there are many unusual creatures 
living in the water, and rare dragonflies including 
polycanthagyna melanictera visit the biotope. This 
project has received high praise from experts, who 
have said that the development of green spaces in 
the Keihin Industrial Zone has allowed these rare 
dragonflies to return.
Investigations of the flight of dragonflies are 
carried out every summer when the dragonfly 
population is stable, in 10 locations in coastal 
industrial areas.

In FY2020, MRY cooperated in conducting a 
survey for three days from August 3, during which 
field researchers observed and caught dragonflies 
to trace their species, flight patterns and travel 
between survey points. (The dragonflies were 
released after the survey.)

By the numbers
Duration of program: 17 years 



Since 2004, MMNZ has been supporting the 
activities of Project Crimson Trust, one of New 
Zealand's leading conservation organizations. In 
cooperation with the trust, the Mazda Foundation 
New Zealand has been participating in the 
"TREEmendous" project by working with schools to 
assist in the development of hands-on learning that 
incorporates outdoor areas into the curriculum.
This project was introduced in 2008 to provide 
students with opportunities to learn in natural 
surroundings about the importance of caring for 
the environment and preserving New Zealand's 
unique flora and fauna.
In FY2020, a total of about 500 people including 
teachers, students, parents and local residents 
from four schools took part in the activities. 
Incorporating the ideas of each school, they made 
improvements to school grounds, planted native 
plants and created dedicated outdoor study 
spaces.

A representative of one of the schools commented, 
"We want to use this place as an outdoor classroom 
where students can study about indigenous trees 
and animals," and expressing hopes for its future 
use, also added, "Being in nature is said to reduce 
stress and anxiety. In the future, students will be 
able to use this as a place for relaxing."
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ENVIRONMENT

TREEmendous Project
[New Zealand] Mazda Motors of New Zealand Ltd. (MMNZ), Mazda Foundation New Zealand

OUTDOOR CLASSROOM COEXISTING WITH NATURE

By the numbers

Duration of project: 13 years

Total number of schools: 53
Total number of participants: 7,115

Hands-on experiences make learning memorable



MMNZ is supporting the "Trees that Count" 
initiative launched by Project Crimson Trust, 
which contributes to improving the environment 
by calculating New Zealand's carbon footprint* 
and making efforts to reduce it.
People can donate and gift trees to be planted in 
public spaces, and also volunteer to help with the 
planting.
In 2020, MMNZ purchased and donated 25,000 
trees on behalf of its customers as a Christmas 
gift. In a letter to customers, MMNZ informed 
customers that they had contributed to the 
reduction of CO2 emissions from Mazda vehicles.
In addition, two vehicles previously provided to 
Project Crimson Trust, which sport illustrations of 
the organization's activities, support activities that 
are held nationwide.
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ENVIRONMENT

Helping reduce the carbon footprint in New Zealand

* Carbon footprint: The amount of greenhouse gasses, calculated 
as CO2 , released throughout the entire lifecycle of a product 
(from materials to disposal), service, or activity.

* Carbon footprint: The amount of greenhouse gasses, 
calculated as CO2, released throughout the entire lifecycle 
of a product (from materials to disposal), service, or activity.

By the numbers

Duration of project: 3 years

Total number of trees: 75,000
Number of planting areas supported: 220
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ENVIRONMENT

School bag project

BILLBOARDS INTO BAGS

[South Africa] Mazda Southern Africa (Pty) Ltd. (MSA), Mazda Foundation Southern Africa

School bags and pencil cases made from recycled materials

MSA donated used billboard material to a small, 
local producer, which recycled them into high-quality 
and unique school bags and pencil cases to be given 
to schoolchildren. The activity was implemented 
together with Mazda Foundation Southern Africa. 
Not only does this initiative reduce environmental 
impact, it also contributes to the creation of jobs 
for those who produce the bags, as well as benefits 
the schoolchildren who receive them.

In FY2020, MSA donated 1,130m2 of billboard 
material, and schoolbags and pencil cases made 
from the recycled material were distributed to 
primary and high school students who receive 
educational support from the Good Work 
Foundation,*1 KHULA Education,*2 Heatherbank 
School*3 and Butterfly House*4

*1 https://www.goodworkfoundation.org/
*2 https://www.khula-education.org/
*3 https://www.heatherbankschool.co.za/
*4 https://www.butterflyhouse.co.za/

By the numbers
Duration of campaign: 2 years 

https://www.goodworkfoundation.org/
https://www.khula-education.org/
https://www.heatherbankschool.co.za/
https://www.butterflyhouse.co.za/
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ENVIRONMENT

Support for Regional Forest Protection Activities
[Japan] Mazda Motor Corporation, Mazda Logistics Co., Ltd.

LET'S PROTECT OUR FORESTS!

Clearing Brush and Felling Trees to Vitalize Forests
Mazda is cooperating with Hiroshima Prefecture 
and Yamaguchi Prefecture in regional forest 
protection activities. In 2010, the Mazda Head Office 
(Hiroshima) concluded the Forest Preservation and 
Management Pact with the government of Hiroshima 
Prefecture, and the Mazda-no-Mori (Mazda Forest) 
in the Hiroshima Prefecture tree planting Center has 
been serving as a base of operations. In addition to 
activities such as clearing, removing underbrush, 
and planting trees, we are giving short lectures to 
enhance awareness of environmental conservation, 
providing woodcraft classes to teach children how to 
make use of forest resources, and holding nature 
observation events with the guidance and cooperation 
of forest conservation volunteer groups.
The Hofu Plant has participated in the "Water-Supply 
Forest Development in Collaboration with Corporations" 
program administered by Yamaguchi Prefecture for 
water-using companies since 2005, and the 
"Fureai-no-Morizukuri program in the Saba River 
basin and Mt. Ohira" (hosted by the Saba River 
basin Morizukuri-no-Kai) since 2013.

Although regular volunteer activities were canceled 
in FY2020 due to COVID-19 restrictions, with the 
guidance and cooperation of forest conservation 
volunteer groups, 56 students of the Mazda Technical 
College in Hiroshima took part in clearing trees, 
upgrading walking trails, and improving soil in the 
Mazda-no-Mori as part of their study in CSR initiatives. 
At the end of the activities, the students made 
comments such as, "It was exciting to be able to get 
to the lookout using the stairway we installed," 
and "There are still a lot of places that need work, 
so I would like to join in the work activities again."

By the numbers
Mazda-no-Mori (Mazda Forest)
Duration of program: 10 years
Total number of participants: 846

Grove Maintenance for Healthy Bamboo
Since 2010, Mazda Logistics volunteers have been 
undertaking preservation work in a bamboo grove 
designated by the Trees for Hiroshima Project. 
Under the guidance of a woodland management 
expert, once or twice a year the volunteers clear 
old bamboo in damaged woodland in Ogonzan 
to improve the health of the grove. In FY2020, 19 
volunteers worked on the grove, deepening bonds 
with the local community.

By the numbers
Duration of program: 12 years
Total number of participants: 208
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ENVIRONMENT

Supporting a zoo and wildlife centre

MAZDA DRIVING WILDLIFE PROTECTION

Since 2012, MMNZ has been providing Mazda 
cars based on a partnership agreement with 
Auckland Zoo,* a not-for-profit wildlife conservation 
organization that is focused on conserving and 
building a future for wildlife, both in New Zealand 
and around the world.
MMNZ has been providing three vehicles for 
Auckland Zoo to use. The latest vehicles—Mazda3, 
CX-8, and BT-50—have received a distinctive orange 
wrap to further enhance and co-ordinate with the 
Zoo's branding.
Auckland Zoo is home to the largest collection of 
native and exotic wildlife species in New Zealand 
(over 1,400 animals and 135 species). The Mazda3, 
CX-8, and BT-50 transport animals and help with 
day-to-day operations on site, and are also used by 
staff to conduct field conservation work.

In addition, MMNZ offers financial support for 15 
classes from local schools to visit the Auckland Zoo to 
learn about animals and the environment.

By the numbers

Duration of campaign: 9 years

Number of cars provided: 3

[Canada] Mazda Canada Inc. (MCI)
[New Zealand] Mazda Motors of New Zealand Ltd. (MMNZ)

Supporting business with cars featuring the zoo's brand color

* https://www.aucklandzoo.co.nz/
Auckland Zoo, which attracts over 500,000 visitors annually, 
is regarded as one of the world's most progressive zoos.

MCI supports the Toronto Wildlife Centre* which 
provides medical and rehabilitation care to wild 
animals that are sick, injured or orphaned with the 
ultimate goal of releasing them back into the wild.
From April to August FY2020, employees of MCI 
engaged in various fundraising events and donated 
the proceeds to the center.

MCI Together with Employees Supports Wild Animals in Need of Care

By the numbers

Duration of campaign: 5 years

* https://www.torontowildlifecentre.com/

https://www.aucklandzoo.co.nz/
https://www.torontowildlifecentre.com/


Traffic Safety Events and Lectures
[Japan] Mazda Motor Corporation

PROTECTING YOU AND YOUR LOVED ONES

Aiming to prevent death and serious injury from traffic accidents

Since 2017, Mazda has cooperated with JAF 
Hiroshima in implementing traffic safety awareness 
activities aimed at increasing the number of 
people wearing seatbelts. Unfortunately, this 
activity was initiated in response to the low rate of 
people wearing seatbelts at present.
In FY2020, Mazda participated in a traffic safety 
event held in Miroku no Sato. In the event, we 
used a "seatbelt convincer" that simulates being 
hit by something going five kilometers per hour, a 
safety quiz for children, and crash simulations 
using toy cars to teach the importance of everyone 
wearing a seatbelt. Participants commented, 
"From now on, I won't start the car until I know that 
everyone is wearing a seatbelt," "The simulation 
made me realize how dangerous not wearing a 
seatbelt is. I will definitely wear a seatbelt from now 
on," and "I am going to tell my friends as well."

By the numbers
Duration of program: 4 years 

SAFETY
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Mazda dispatches instructors to present lectures on 
safety for senior citizens at local community centers. 
The lectures are organized by the community 
centers in response to requests from senior citizens 
living in areas where transportation by car is a 
necessity. Many persons of senior age want to 
continue to drive but are worried about maintaining 
their licenses and have asked to consult directly 
with the car maker. In some cases, the families of 
older drivers have also expressed concern about 
whether they should continue to drive.
In FY2020, a lecture on safe driving organized by 
"Kagayaki University,"* , which promotes lifelong 
learning for senior citizens, was held at a community 
center in Hiroshima. With 19 participants in 
attendance and Mazda employees involved in the 
development of collision performance serving as 
instructors, the lecture introduced the actual 
circumstances of traffic accidents, safety measures 
that drivers can put into immediate practice, and 
the latest safety technology for achieving a safe 
and secure automotive society. After the lecture, 
participants made comments such as, "I learned a 
lot," and "I want to share this with my family." 
Even after the lecture finished, participants 
continued their lively discussion about the latest 
safety equipment by in front of the vehicles.

* A movement in Japan whose aim is the ongoing education 
and fulfillment of mainly retired members of the community 
that allows them to pursue a variety of interests that make 
their life sparkle. (Kagayaki = Sparkle).

By the numbers
Duration of program: 4 years 

Safety Seminars for Seniors Energized by the Glow of Lifelong Learning

SAFETY
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SAFETY

Rasing Awareness of Traffic Safety
[Japan] Okayama Mazda Co., Ltd., Mazda Autozam Ito, Mazda Autozam Bairin, and other dealerships

WORKING TO PREVENT ACCIDENTS

By the numbers

Consecutive years cleaning convex mirrors:

Mazda Autozam Bairin 1 year

Mazda Autozam Ito 18 years

Okayama Mazda 13 years

Promoting Traffic Safety in Cooperation with Police and Schools

Mazda dealerships work together with local police 
departments to promote awareness of traffic safety 
by cleaning convex traffic mirrors on streets, 
campaigning for traffic safety, and various other 
activities.
Since FY2020, Mazda Autozam Bairin has been 
cleaning convex mirrors in 24 locations near primary 
schools, kindergartens, and daycare centers in 
neighborhoods of the local community. This is 
done as part of the Mazda Autozam Bairin SDGs 
Cleaning Activities, a group activity in which all 
employees take part in cleaning rivers, roads and 
four parks in the vicinity of the dealership.
Since 2003, Mazda Autozam Ito has cleaned and 
inspected more than 1,000 total convex mirrors in 
efforts to eradicate traffic accidents, and on each 
occasion has reported the results of its activities to 
police. In FY2020, employees cleaned 48 mirrors.

Working in cooperation with the Okayama prefectural 
police and regional council to promote traffic 
safety, Okayama Mazda participates in the cleaning 
of road signs and convex traffic mirrors as well as 
roads and sidewalks near the dealerships every 
spring. In FY2020, a total of 220 people participated.
In another safety activity during FY2020, Okayama 
Mazda employees helped the elderly and children 
cross roads and assisted teachers guiding children 
in safe commuting to schools by cycling. Staff at 
dealerships also provided customers visiting their 
dealerships with tips on traffic safety for drivers, 
such as turning on car lights early and protecting 
pedestrians.
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HUMAN RESOURCES

Donation to the National Industry-Related Skills Competition
[Taiwan] Mazda Motor Taiwan Co., Ltd. (MMT)

SUPPORTING THE NEXT GENERATION OF ENGINEERS

A Mazda CX-9 in support of technical and vocational education

MMT supports the National Industry-Related Skills 
Competition held by Taiwan's Ministry of Education. 
Students from technical high schools compete in 27 
categories, such as mechanical drawing, car 
maintenance, lathing, casting, molding, car 
painting, robotics, graphic communication, and 
interior design. The competition provides students 
with the opportunity to learn from one another 
and to enhance the level of their skills.

In FY2020, 2,774 students from 240 schools 
participated in the competition. As the grand 
prize, MMT donated a CX-9.

By the numbers
Duration of project: 3 years
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HUMAN RESOURCES
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FOSTERING HIGH ASPIRATIONS AND
PRACTICAL SKILLS

Accepting Internships
[Japan] Mazda Motor Corporation, Group companies, Kobe Mazda Co., Ltd., Tottori Mazda Co.,Ltd., 
and other dealerships

Cooperation with Community Training Utilizing Our Diverse Human 
Resources and Training Organizations

Group companies and dealerships provide various 
internship experiences to vocational/technical 
college and university students.
In FY2020, Tottori Mazda accepted one student 
intern from a vocational/technical college for two 
months. During the two-month period, the intern 
worked alongside various service staff in a one-on-
one work experience arrangement. At the end of 
the internship period, the student commented, "It 
was quite useful to understand not only the specific 
work details of service staff but also the general 
atmosphere within the company."

By the numbers
Tottori Mazda
Duration of program: 3 years 
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Kobe Mazda, which also places importance on 
hands-on internships, has consistently offered 
internships to students for more than two decades 
to enable them to learn the importance of the work 
they perform and to gain a broad perspective of 
the range of vocational choices through work 
experience mainly at car dealers. In FY2020, Kobe 
Mazda offered two programs, a 2-day program 
and 7-day program, and accepted a total of 46 
internship students. While opportunities for 
participating in hands-on internships are decreasing 
due to COVID-19 restrictions, Kobe Mazda made 
every effort to provide opportunities for students 
in a safe environment. Participants in the programs 
commented, "It was completely different from the 
internship I had imagined, and I had to think about 
a lot of things on my own. I had a lot of fun and 
feel that I have grown.

By the numbers
Kobe Mazda
Duration of program: 21 years 

As an initiative in human resource training through 
industry-academia-government collaboration, Mazda 
has been providing internships for vocational/technical 
college and university students. Since FY2015, 
Mazda has been strengthening its organizational 
relationship with institutions of higher learning by 
expanding its program to include a broader range 
of internship levels for students from their freshman 
year up to postgraduate studies. A new approach 
was adopted for internships in FY2020. Instead of 
engaging in co-creation work and hands-on training, 
which are mainstays of Mazda's internships in 
ordinary years but were not possible due to COVID-19 
restrictions, each intern student was paired with 
a Mazda employee and took part in internship 
activities online. Altogether 29 interns participated 
in the program.

By the numbers
Duration of program: 6 years 
Total number of participants: 869 (since FY2015)
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SHARING THE JOY OF CHALLENGES TO
SOLVE PROBLEMS 

Supporting learning through manufacturing
[Japan] Mazda Motor Corporation

Mazda supports the purpose of STEAM classes*1 
offered by the Future Creation Department*2 of 
the Hiroshima Global Academy, a prefectural 
comprehensive junior and senior high school in 
Hiroshima, and provided classes*3 for second-year 
junior high school students at the school. Reflecting 
on the history of industry and the present, students 
engaged in discussion with their instructors as they 
considered the kind of society they would like to 
create in the future in 2030, when they will be 
playing active roles as adults. The 17 instructors 
from Mazda included several staff from the R&D 
department as well as production engineering and 
plant planning staff and engineers. In the practical 
phase of the classes, the students took on the 
challenge of making a muffler and adopted as their 
theme, "Let's learn about mufflers through a 
simulated experience of designing sounds and 
manufacturing." The instructors began by explaining 
the role of the muffler and how Mazda uses the 
principles of sound to produce the ideal sound they 
are aiming for. In the same way, the students then 
applied the principles of sound to design and create 
the sounds they wanted to produce. To do this, they 
made models using a variety of materials available in 
their immediate surroundings such as cardboard 
boxes, straws, plastic bottles and tissue. After 
completing their models, they sent them to Mazda 
for testing. At Mazda, we used measuring equipment 
that is actually used in development to verify 
whether the anticipated results could be obtained. 

Only this phase of the classes had to be conducted 
online, due to COVID-19 restrictions, and although 
it was difficult for both sides, when the desired 
measurements were achieved, the students let out 
cheers of delight. Some students, who seemed to 
have learned a lot through these classes, expressed 
their desire to become engineers in the future. The 
classes were also a learning experience for the 
instructors, one of whom commented, "It made 
me reconsider my work and reaffirm my motivation 
for working at Mazda. It was a valuable experience 
that will be a starting point for human resource 
development." For both students and instructors 
alike, the classes were a memorable experience.

Students apply scientific principles and creativity to design mufflers
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Prior to the introduction of programming education 
in elementary schools in 2020, Mazda has been 
providing support for programming lessons in 
elementary schools nearby Mazda's head office in 
Hiroshima since 2019 in cooperation with the 
Hiroshima Council of Automotive Industry-Academia-
Government Collaboration, an organization that 
has been focusing on the development of people 
capable of innovation.
In FY2020, for the curriculum on the theme "Let's 
think about everyday life and the future of 
automobiles," Mazda produced an educational 
video that introduces challenges and initiatives of 
an automotive society and provided the video for 
980 children at 16 schools.
Utilizing "non-collision car robots," Mazda also 
provided support for programming classes and 
practical training sessions for teachers at schools 
where the classes were held.

What can we program?

By the numbers
Duration of program: 2 years 

*1.

*2.

*3.

Interdisciplinary study of subjects that includes science, 
technology, engineering, art, and mathematics to achieve 
creative learning. This approach to learning is promoted 
in education policies in Europe and the United States as 
well as those of the Ministry of Education, Culture, Sports, 
Science and Technology.
A program where children, who will be leaders in a world 
where predicting the future will be difficult, learn through 
comprehensive learning to develop their own abilities by 
creatively predicting the future and taking on the challenge 
of solving social issues.
A total of 35 classes are held in four phases (Phase 1. Thinking 
by engaging in dialogue with employees: Reflecting on 
industrial history and the present, imagining the future 
society. Phase 2. Coming into contact with "the real thing:" 
Go to the site, touch the object, feel it through your five 
senses. Phase 3. Practice: Get your hands moving and give 
it shape. Phase 4. Demonstration of total output of learning 
up to this phase: Raise issues of future society and propose 
solutions by teams).

By the numbers
Duration of program: 1 year 
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Mazda-Hiroshima City University Faculty of Arts co-creation seminar
[Japan] Mazda Motor Corporation

AIMING FOR WORLD-RENOWNED MONOTSUKURI

Developing human resources as creators of new value in Hiroshima

Mazda's Design Division and the Hiroshima City 
University Faculty of Arts jointly launched a 
co-creation seminar in May 2017. Inspired by the 
"Industry-Academia Vision in 2030" of the Hiroshima 
Council of Automotive Industry-Academia-Government 
Collaboration, the seminar aims to "bring together 
people who pursue unique technology and culture 
related to automobiles in Hiroshima to make 
Hiroshima a special place where sustainable 
technology and culture that can amaze the world 
is born."
In FY2020, the seminar was held remotely together 
with a lecture due to COVID-19 restrictions. 
Following the theme "exhilaration," participants 
endeavored to create works based on three concepts 
or focal points that would make viewers feel 
Japanese aesthetics: "perfection as an expression 
of exhaustive efforts," "overwhelming and moving 
anyone at a glance," and "thinking from the 
viewpoint of serving society."

By the numbers
Duration of program: 4 years 

Works of students who participated in the seminar
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Providing economic and moral support for children through exchanges
To support children and adults in communities 
affected by the impact of the COVID-19 pandemic, 
MST launched the Mazda Caravan Sharing Happiness 
project and conducted the Mazda Caravan Punsuk 
2020 program in four provinces across Thailand. 
Using Mazda cars for transportation, employees 
distributed stationery, sports equipment, and 
scholarships in each local area.
In cooperation with Mazda dealers nationwide, MST 
set up "Punsuk Pantries" in front of showrooms to 
share daily necessities such as rice, instant food, 
facemasks, alcohol-based hand sanitizers, medicine, 
etc. MST communicated with customers through 
social media and invited local people to join the 
activity by placing necessities in the pantries where 
people in need could access them. This support 
was made possible thanks to the cooperation of 
many people.

By the numbers
Duration of program: 1 year 

CREATING MEANINGFUL BONDS THROUGH 
EXCHANGES

Support for the next generation
[China] Mazda Motor (China) Co., Ltd. (MCO), Changan Mazda Automobile Co., Ltd. (CMA)
[Thailand] Mazda Sales (Thailand) Co., Ltd. (MST), AutoAlliance (Thailand) Co., Ltd. (AAT)
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Supporting the Learning Environment

To improve the learning environment of children in 
mountainous areas, CMA listens to local government 
requests and provides support accordingly.
In FY2020, CMA donated school bags and uniforms 
to 162 children at one school in June, early in the 
new school year. CMA also provided support funds 
to another seven schools and conducted presentation 
ceremonies online.

By the numbers
Duration of program: 7 years 

By the numbers
Duration of program: 9 years (three-year per 
period)
Total number of students: 140

AAT, together with the Ford & Mazda Thailand 
Workers' Union, has been providing support to 
schools.
In FY2020, AAT provided funds for the improvement 
of facilities such as school buildings, canteens, 
student toilets and soccer fields, and for educational 
materials for students' learning.

Through the Wheat Field Project Education 
Foundation, set up as a non-governmental NPO for 
educational support in China, MCO supports 
children in the Mazda Wheat Seedlings Class, 
which was established in 2012 to encourage "tiny 
seedlings to grow vigorously into golden wheat 
fields." In addition to the foundation's funding of 
school libraries and teacher training , MCO 
employees themselves contribute to the foundation 
by providing financial and moral support to 
children through the exchange of letters and the 
provision of stationery, books, and other everyday 
necessities.

In FY2020, in addition to the donations for living 
assistance and scholarships for economically 
deprived students and training support for 
teachers, MCO employees had the opportunity to 
interact with students through the exchange of 
letters and greeting cards and the presentation of 
gifts of books and snacks to the students. The 
third term program, which started in 2018 and 
finished in June 2021, farewelled 46 graduates of 
the program who went on to high schools and 
technical schools.

By the numbers
Duration of program: 1 year 
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Disaster Area Support
[Japan] Koushin Mazda Co., Ltd. and other dealerships

PREPARING FOR NATURAL DISASTERS

Transportation Support During a Disaster

A number of Mazda dealerships have entered into 
agreements with local municipal governments and 
organizations to provide support to the local community 
in the event of a natural disaster.
Koushin Mazda has have signed agreements with 
the Nagano Nursing Association and Yamanashi 
Nursing Association to provide vehicles at the time 
of a disaster.
Although it has been customary for Koushin Mazda 
to dispatch employee volunteers to support areas 
affected by natural disasters, as a company in the car 
business it considered how it could further contribute 
to society. This led to concluding agreements with 
local organizations. In the event of an emergency, 
Koushin Mazda will provide on loan free of charge 
up to three clean diesel engine vehicles that run on 
diesel oil, which is relatively easy to obtain even 
during a disaster, to support the dispatch of nursing 
association staff and the smooth transportation of 
supplies. Expressing their appreciation, association 
representatives made comments such as, "The 
vehicles will lead to safe and secure activities," and 
"Having support vehicles on hand for disaster relief 
is a blessing."

By the numbers
Duration of program: 1 year
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ONLINE EKIDEN ROAD RELAY RACE!
A MAZDA GROUP FIRST
Mazda Ekiden Road Relay Race

[Mexico] Mazda de Mexico Vehicle Operation (MMVO)

Participants from not only Mexico but also Japan, Australia, Canada 
and the United States

Since 2015, MMVO has held the Mazda Ekiden road 
relay race in Guanajuato, where its plant is located, 
and opened the race to local residents in 2016. The 
company promotes Japanese culture in the region 
while providing a space where employees, their 
family members, and local residents can spend 
quality time together.
Part of the 16-km relay takes place on the plant 
grounds, providing an opportunity for participants 
to learn more about Mazda and the plant.
Due to COVID-19 restrictions in FY2020, it was not 
possible to bring participants together for the event 
as in ordinary years, so we held the Ekiden road 
relay race online with employees of MMVO and 
suppliers as well as local residents of Guanajuato 
and other states across Mexico participating. Taking 
advantage of the online environment, we made it a 
borderless event and also invited 23 teams of the 
Mazda Group from across Japan, Australia, Canada 
and the United States to participate. As a result, this 
year's Ekiden saw the largest turnout ever, with a total 
of 543 teams and 2,715 athletes in an enthusiastic 
show of sturdy legs.

By the numbers
Duration of program with community participation: 
5 years
Total number of participants: 12,490 (since 
FY2016)
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From young children to the elderly, we are striving to keep everybody 
in the community safe

[Japan] Mazda Motor Corporation, Mazda Ace Co., Ltd. and other Group companies, dealerships

A SAFE COMMUNITY IS A HAPPY COMMUNITY

Establishment of "Safe Havens" and "Safe Houses"
Mazda group companies and dealerships engage 
in various activities to safeguard the well-being of 
people in the community. In November 2020, 
Mazda Ace expanded the role of the nine security 
guard posts on the grounds of Mazda Headquarters 
to serve also as "safe houses" for children and "safety 
stations" for people in the community in general.
In attendance at the opening ceremony were 
representatives of the Hiroshima Minami Police 
Station and Hiroshima Minami Crime Prevention 
Associat ion as well  as children from local 
elementary schools. Presiding over the ceremony 
was a representative of Mazda Ace who explained 
that the nine strategically positioned safety 
stations would from now on serve the community 
at large by watching over children going to and 
from school, providing temporary safe haven as 
needed to all local residents including women and 
the elderly, and also functioning as a police liaison 
service as required.
In this way, the security stations once working "to 
protect Mazda" are now also working "to safeguard 
the community."

By the numbers
Duration of program: Mazda Ace 1 year 
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Safety at School and HIV/AIDS Social Responsibility
[Thailand] AutoAlliance (Thailand) Co., Ltd. (AAT)

PROMOTING THE HEALTH AND SAFETY OF CHILDREN

The Occupational Health and Safety Committee 
of AAT is collaborating with AAT's "Hope Club," 
which conducts volunteer activities, to promote 
the "Safety at School Project."
Due to COVID-19 restrictions in FY2020, we were 
unable to conduct activities with the children but 
we supported schools through the donation of 
TVs, school supplies and sports equipment.
In addition, we donated daily necessities and 
other goods to the Camillian Social Center Rayong, 
a facility that offers seven programs including 
palliative care for children and women living with 
HIV/AIDS, and homes for HIV positive teenagers.

Supporting schools with donations

By the numbers
Duration of project: 14 years 
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Public Service at the Proving Ground
[Japan] Mazda Motor Corporation

Mazda provides its Mine Proving Ground, which 
features a 3.33-kilometer circuit, as a venue for 
Ekiden road relay races and other events organized 
and supported by local governments. One of 
these events, the Mine City Ekiden Road Relay 
Race, which is organized by the Mine City Ekiden 
Road Relay Race Steering Committee, has been 
held at the Proving Ground annually ever since it 
began in 2008.
To ensure the event could be held safely in 
FY2020, in addition to the annual cleaning of the 
circuit course, we took various measures to 
prevent infection due to COVID-19. On the day 
of the event, a local postal worker guided the 
runners around the circuit in the lead vehicle. 
Altogether 69 teams with 414 runners ranging 
from elementary school students to adults 
participated in the heated competition. A total of 
around 1,100 people including supporters 
attended the day's event. Some participants 
commented, "We're so glad that the Ekiden Road 
Relay Race went ahead at a time when so many 
other events are being canceled.

SUPPORTING COMMUNITY EVENTS

By the numbers
Duration of program: 13 years 

Offering the 3.33-Kilometer Circuit for Event Use
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Santa Project
[Japan] Mazda Motor Corporation
[Taiwan] Mazda Motor Taiwan Co., Ltd. (MMT)
[Colombia] MAZDA DE COLOMBIA S.A.S (MCOL)

BRINGING HAPPINESS TO CHILDREN

Learning from "Santa Projects" previously held in 
other locations, MMT held its own Christmas event 
in December 2020. At the center of this activity 
were the young students of a rural village in eastern 
Taiwan, where there are lingering education issues 
due to a lack of resources and a small population. 
Empathizing with these children, who are making 
efforts to realize their individual goals and dreams 
even in this challenging environment, MMT 
commenced providing support.
After enjoying a drive with MMT staff members 
dressed as Santa, the children were treated to a 
fun-filled lunch party.
During the activities, the children introduced a 
Taiwanese shadow play and also had the opportunity 
to experience Japanese culture through handicrafts 
such as origami and making votive tablets to write 
their wishes on.

This event was featured in 50 media publications 
and we received a lot of positive feedback. We 
will continue to hold activities that make children 
feel compassion for society and fills the hearts of 
every employee with joy.

Interacting with Children Living in Remote Rural Areas

By the numbers
Duration of program: 1 year
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In Japan, together with volunteer Mazda car owners, 
we are taking part in community contribution 
activities for children in orphanages and for parents 
and children of single-parent families.
The drive event for children of an orphanage facility 
in Kanagawa, which started in 2003, was expanded 
and named the "Santa Drive" in 2009. Since 2015 
we have also been holding the drive in Tokyo in 
cooperation with companies and organizations. This 
event was also introduced in Hiroshima in 2018.
In FY2020, the event was held only in Hiroshima, 
due to the impact of COVID-19, but one-third of the 
30 parents and children who participated through 
the Hiroshima Prefecture Single Parents and Family 
Welfare Association had attended the event on a 
previous occasion and were looking forward to the 
extraordinary experience. Twenty-three roadsters 
assembled for the event, and a number of Mazda 
officers and employees also participated. The parents 
and children, accompanied by drivers dressed as 
Santa Claus and reindeer, enjoyed driving through 
the city of Hiroshima in roadsters adorned in wreaths 
and ribbons and other festive Christmas decorations. 
The organizer made the comment, "This year, due to 
the impact of COVID-19, we see many people 
walking around the city, wearing masks and looking 
somewhat downcast. Under these conditions, I hope 
that we can bring smiles to the faces of the children 
and people in the city, and that they will be able to 
feel the happiness of everyday life."

By the numbers
Duration of program: 2 years 

By the numbers
Duration of program: Hiroshima 3 years 

In Colombia, MCOL conducted the "Santa Project" 
for the second time in December 2020. Participating 
in the event were 60 MCOL staff members who 
together with 56 children supported by the 
Fundacion Hogar San Mauricio enjoyed Christmas 
celebrations for a period of eight hours. In Colombia, 
it is customary to celebrate Christmas with family 
and friends and exchange gifts within the family 
over about nine days. This custom is known as the 
"Novenas." During the project this time, we presented 
as gifts to the children sports shoes, hygiene kits, 
towels, and snacks known as Christmas food.
The children also enjoyed decorating as they 
wished the Santa hats they received as Christmas 
costumes.
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Operation Blue Seed
[Japan] Chiba Mazda Co., Ltd.

BLUE TARPAULINS TRANSFORMED INTO TOTE BAGS!

Following two devastating typhoons that hit 
Chiba Prefecture in 2019, a group of companies 
and organizations launched the "BRIDGE CHIBA" 
Operation Blue Seed as a project to support the 
reconstruction of affected areas. Chiba Mazda 
participated in the project as a special partner. 
The aim of the project was to produce tote bags 
from recycled blue tarpaulins previously used as 
emergency roofing in disaster areas in the prefecture 
and to donate part of the proceeds from sales of 
the bags as "seeds" for reconstruction.
During the regular holidays of Chiba Mazda dealers 
in June, after the government's state of emergency 
declaration to stem the rise in COVID-19 cases 
was lifted and safety measures were put into place, 
approximately 70 people including officers, employees 
and members of their families took part in a work 
bee where they cleaned and cut blue tarpaulins 
for around 350 tote bags.
Chiba Mazda then organized its own activities at its 
27 stores in the prefecture to distribute the blue 
sheet tote bags in exchange for donations. The 
donations collected were then presented to 
organizations providing assistance to reconstruction 
support groups. At the end of the project, employees 
who had participated made comments such as, "I 
was happy to be able to put the blue sheets to 
another good use, and make some small contribution 
to those affected by the disaster," "It was harder 
than I expected, but with everyone working together, 
we succeeded," "It was a pleasure to interact and 
connect with staff of other stores, whom I don't 
ordinarily see," and "I would like to continue our 
efforts in the future by exploring ways to contribute 
to the local community."

We have one goal! To help in local reconstruction!

By the numbers
Duration of program: 1 year
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SUPPORTING AN ANNUAL FIREFIGHTING
DRILL AND PARADE

Provision of Parade Vehicles
[Japan] Mazda Motor Corporation      

Cooperating in Local Events
Since 2016, Mazda has been providing cars every 
year for the "Tokyo Fire Department Dezomeshiki," 
the Tokyo Fire Department's annual new year drill 
and parade.
In FY2020, due to COVID-19 restrictions, the 
event took place for the first t ime without 
spectators but Mazda provided two vehicles, 
which added to the festive atmosphere of the 
parade. On the day of the event, various fire 
extinguishing activities involving about 70 pump 
trucks and other vehicles took place. Members of 
the Edo Firemanship Preservation Association 
marched to the tunes of "Kiyari" songs and 
performed traditional firefighting acrobatics on 
bamboo ladders. A rapid response unit newly 
established last year also took part in a rescue drill 
based on a scenario assuming the outbreak of a 
large-scale fire caused by an earthquake directly 
beneath the Tokyo metropolitan area.

By the numbers
Duration of program: 6 years 
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Food Drive  
[Japan] Chiba Mazda Co., Ltd., Mazda Autozam Ichiharakita

DELIVERING UNUSED FOOD TO THE NEEDY

Reducing Food Waste and Making a Difference
Chiba Mazda and Mazda Autozam Ichiharakita 
have been holding "food drives" where employees 
and customers alike donate surplus food from home 
to community welfare organizations, facilities and 
food banks.
At Chiba Mazda, 451 employees including officers 
from 27 locations participated in the food drives in 
January and November. In addition to 550 food 
items, donations included 1,356 items from disaster 
emergency stockpiles stored by the National Mazda 
Dealers Association, which were soon due to be 
replaced. Employees who participated in the drives 
made comments such as, "I wanted to help people 
who are having difficulties in everyday life due to 
COVID-19," and "Since taking part in these activities, 
I am now more conscious about waste."

Mazda Autozam Ichiharakita held its food drive in 
February. Customers and employees made various 
comments about their participation in the activities 
such as, "Participating is easy. All we have to do is 
drop the goods off at a dealer store. If there is an 
opportunity, I'd like to do it again!" "I was surprised 
by the amount of food we waste at home. This is 
something anyone can do, and we really can make 
a difference."

By the numbers

Duration of program:

Chiba Mazda 1 year

Mazda Autozam Ichiharakita 1 year
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Mazda Specialist Bank
[Japan] Mazda Motor Corporation

THE UNIVERSAL LANGUAGE OF A SMILE

Experiences Connecting Us During COVID-19
Since 1994, Mazda has been dispatching current 
and retired employees for lectures on specialized 
knowledge, technology, various types of expertise 
(vocational lectures, environmental classes), special 
skills (English, music, sleight of hand, storytelling, 
sports, etc.) and other events, upon request from 
educational institutions and other organizations, 
to contribute to education in local communities 
by sharing its diverse human resources.
In FY2020, to prevent the spread of COVID-19, we 
tried to think of other ways to conduct our activities 
besides meeting face to face and decided to conduct 
our activities online.
After receiving a request from an elementary school 
in Tokyo to provide a lecturer for the school's 50th 
anniversary lecture, one of Mazda's development 
engineers addressed the school, which has a rotary 
engine as it school emblem motif. Through the 
story of Mazda's development of the world's only 
commercial rotary engine, the lecturer emphasized 
the importance of having a dream and taking on 
new challenges.

Mazda staff interacted in various ways with 
elementary school children during the year. For 
example, a Mazda3 designer from Ishikawa 
Prefecture interacted with elementary school 
students in Ishikawa Prefecture, who had crafted 
Mazda cars out of paper during art class, through 
videos and letters. A painting technology engineer 
shared the secrets of Mazda's coating technology 
in an environmental class for elementary school, 
and staff from a Mazda plant answered questions 
about car making from elementary school students. 
Despite the physical distance, the friendly exchanges 
and smiles shared on both sides of the screen 
created a feeling of closeness.

By the numbers

Duration of program: 27 years

Number of specialists dispatched in FY2020: 

25 events, 42 specialists

Cumulative Total: 3,208 events
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SUPPORTING LOCAL MEDICAL CARE AS A CORE 
HOSPITAL IN EASTERN HIROSHIMA CITY

Mazda Hospital
[Japan] Mazda Motor Corporation

Founded on the principle of "contributing to 
society by providing the best and most up-to-date 
medical care with warmth and kindness of heart," 
Mazda Hospital is committed to cooperating with 
nearby medical institutions and contributing to 
the community as a core local hospital. Though 
established by a private company, Mazda Hospital 
is well used by local residents, who now account 
for 85% of outpatients and 97% of inpatients.

In addition, Mazda Hospital is actively working to 
improve regional medical care by providing 
hands-on training for students who want to pursue 
a career in medical care, and holding health classes 
and lectures for local residents. Other efforts 
initiated by the Mazda Hospital include training 
exchanges with local practitioners, joint disaster 
training with relevant organizations to be able to 
offer prompt, stable medical care at the hospital, 
local disaster relief as needed, and case review 
meetings with emergency services with a view to 
improving services.

Contributing to Society by Providing Medical Care

Since 2015, Mazda has cooperated with the 
Hiroshima Prefecture Nursing Association in 
conducting on-site classes where students can 
learn the importance of life and develop an 
interest in medical professions by learning about 
nursing work and the role of disaster relief nurses.
Mazda Hospital also provides opportunities for 
"hands-on" nursing experience for high school 
students. In FY2020, however, this program was 
canceled due to COVID-19 restrictions.

By the numbers

Number of years Mazda Hospital has been in 

operation: 83 years

Average number of outpatients per day: 563 
Average number of inpatients: 206
Average number of ambulances received per 

day: 6.3
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Support for Welfare Facilities and People with Disabilities
[Japan] Mazda Motor Corporation, Kurashiki Kako Co., Ltd.

MANY KINDS OF SUPPORT

Mazda donates one vehicle to a social welfare 
organization for every one million visitors to the 
Hiroshima Municipal Baseball Stadium, for which 
Mazda has acquired naming rights (now known as 
MAZDA Zoom-Zoom Stadium Hiroshima).
In FY2020, the cumulative number of visitors 
reached 21 million on November 3. Accordingly, 
Mazda donated one vehicle to an organization in 
Hiroshima City.
At the recipient welfare organization, the vehicle 
is being used to transport welfare facility users 
when they go out or visit the hospital.
Following COVID-19 precautions, the presentation 
ceremony was held at the facilities of the welfare 
organization rather than at the stadium after taking 
various measures to prevent infection. In efforts to 
liven up the ceremony, members of the welfare 
organization created golden a key, a model of the 
stadium, and masks of popular baseball players in 
the course of their daily activities. Hiroshima Toyo 
Carp players also sent a congratulatory video 
message.

Donating Vehicles for Every Stadium Attendance Milestone

By the numbers

Duration of program: 12 years

Total donated vehicles: 21
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Supporting the Social Independence of People with Disabilities

By the numbers

Duration of program: 38 years

Kurashiki Kako manufactures and sells automotive 
rubber parts as well as anti-vibration, soundproofing, 
and cushioning instruments for industrial use. Since 
1983, the company has been providing support for 
persons with special needs through various efforts 
aimed at promoting their social independence. 
Efforts continued in FY2020, with Kurashiki Kako 
actively purchasing parts to be used at its factory 
from a business that employs many persons with 
severe disabilities.
In addition to supporting monotsukuri improvement 
activities, the company also provided advice on 
evacuation drills during an emergency.
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Support through "Please Tell Us Your Opinion" Questionnaires
[Japan] Mazda Motor Corporation, dealerships

At Mazda domestic dealerships*1, we ask customers 
who purchase cars*2 and customers who receive 
maintenance and inspections*2 to participate in a 
"Please Tell Us Your Opinion" online questionnaire*3 
regarding the support and services provided at 
dealerships.
For every response we receive during the questionnaire 
period, Mazda donates 50 yen to support public 
interest groups that engage in various activities to 
support people in the community.

COOPERATION IN DONATION ACTIVITIES

Recovery support for overcoming the impact of COVID-19

Supporting nationwide providers of mobility support using cars

In FY2020, Mazda provided donations to the Japan 
NPO Center's Japan Earthquake Local NPO Support 
Fund, the Mazda Mobility Support Program for 
supporting the mobility of the elderly and people 
with disabilities and the Akai Hane Nationwide 
Support Campaign to Support Welfare Activities 
During COVID-19.

The Japan Earthquake Local NPO Support Fund 
supports the reconstruction of the lives of people 
affected by disasters by strengthening the 
organizational foundation of local NPOs. In 
FY2020, the fund provided urgent subsidies to 
organizations impacted by the spread of COVID-19. 
One of the recipients, M-joy,*4 a specified non-profit 
organization, promotes community-building through 
sports. Both its commissioned projects from the 
government and volunteer programs, however, 
were unavoidably suspended due to COVID-19, 
and the survival of the organization itself came 
under threat. Thanks to the subsidy it received, 
M-joy was able to implement measures and make 
preparations to resume its activities.

(Photo courtesy of specified non-profit organization M-joy)

The Mazda Mobility Support Program provides 
subsidies to organizations that conduct activities 
to support the mobility of the elderly, people with 
disabilities, and people living in areas without 
public transportation or isolated areas. The 
program also supports vehicle maintenance for cars 
that engage in these activities as well as human 
resource development and educational activities to 
raise awareness of mobility support. In FY2020, 
Mazda provided subsidies to 30 organizations in 
20 prefectures. One of the recipients, the Japan 
Car Sharing Association,*5 a general incorporated 
association, has been providing community support 
through car sharing nationwide. Improving its 
online environment has enabled the association 
to hold "major online exchange meetings" for 
residents' groups in Ishinomaki City, Miyagi Prefecture 
and groups using car sharing nationwide. In this way, 
the association was able to create new opportunities 
for interaction in an environment where the chances 
of going out have decreased unavoidably due to 
COVID-19 conditions.

(Photo courtesy of the Japan Car Sharing Association)
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By the numbers
Duration of program: 9 years

Activities Report

DONATED TOAMOUNT
(¥)

NOTES
(¥)

NUMBER OF
RESPONSES

TIMING OF
DONATION

Japan NPO Center
Contribution to NPOs assisting in the daily transfer 
of the elderly and the physically challenged*7

Central Community Chest of Japan
Support the Supporters! Akai Hane Nationwide 
Campaign to Support Welfare Activities During 
COVID-19*8

September 2020
FY March 2020

3,000,000317,120 15,856,000 Japan NPO Center
Japan Earthquake Local NPO Support Fund*6

6,400,000

6,456,000

May 2019
FY March 2019

9,000,000344,373 17,218,650

8,218,650Japan NPO Center
Contribution to NPOs assisting in the daily transfer 
of the elderly and the physically challenged*9

Japan NPO Center
Japan Earthquake Local NPO Support Fund*6

May 2018
FY March 2018

9,346,550286,931 14,346,550

5,000,000Japan NPO Center
Contribution to NPOs assisting in the daily transfer 
of the elderly and the physically challenged*10

Japan NPO Center
Japan Earthquake Local NPO Support Fund*6

Nationwide Campaign to Support Welfare Activities During COVID-19

As the impact of COVID-19 continues to disrupt the 
lives of people, the Akai Hane Central Community 
Chest of Japan and prefectural community chests 
are conducting a national campaign under the 
banner "Supporting activities supporting those in 
need" to support welfare activities across Japan 
during COVID-19 that support people who are 
unable to secure adequate food, clothing and 
shelter due to financial difficulties, and people 
whose everyday lives have been upset and who 
suffer from isolation due to problems such as 
domestic violence and unemployment. In FY2020, 
the Akai Hane Central Community Chest of Japan 
provided food support to more than 880,000 
people in total through food banks and other 
organizations, and housing and shelter to more than 
50,000 people in total.
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Some dealerships do not participate in the survey program. For details, please inquire at the dealership you use.
Customers who visit a Mazda or Mazda Autozam dealership and purchase a new or used vehicle as well as those who 
bring a vehicle in to be serviced or inspected are asked to complete a questionnaire.
Eligible customers receive the website URL and password at the dealership. Participants are asked to fill out the 
questionnaire using a PC, mobile or smartphone. Donations are made only for completed questionnaires.
https://m-joy385.com/ (Japanese language page)
https://www.japan-csa.org/ (Japanese language page)
https://www.jnpoc.ne.jp/?tag=311jisin-fund (Japanese language page)
https://www.jnpoc.ne.jp/?p=21332 (Japanese language page)
https://www.akaihane.or.jp.e.gt.hp.transer.com/camp-covid19/
https://www.jnpoc.ne.jp/?p=18483 (Japanese language page)
https://www.jnpoc.ne.jp/?p=16713 (Japanese language page)
https://www.jnpoc.ne.jp/?p=13353 (Japanese language page)
When the fundraising target was reached, the Ashinaga Foundation Tohoku Rainbow House construction donations closed 
in March 2014. (Continued for one and a half years with donations totaling ¥6,134,450)
From August, 2011 to March, 2012

*1
*2

*3

*4
*5
*6
*7
*8
*9
*10
*11
*12

*13

Total

April 2013
FY March 2013

82,349 4,117,450 Ashinaga Foundation Tohoku Rainbow 
House Construction*12

June 2017
FY March 2017

7,037,850220,757 11,037,850

4,000,000Japan NPO Center
Contribution to NPOs assisting in the daily transfer 
of the elderly and the physically challenged*11 

May 2016
FY March 2016

185,454 9,272,700

May 2015
FY March 2015

150,787 7,539,350

April 2014
FY March 2014

131,593 6,579,650 Japan NPO Center
Japan Earthquake Local NPO Support Fund*6

April 2012
FY March 2012*13

40,340 2,017,000 Ashinaga Foundation Tohoku Rainbow 
House Construction

Japan NPO Center
Japan Earthquake Local NPO Support Fund*6

Japan NPO Center
Japan Earthquake Local NPO Support Fund*6

Japan NPO Center
Japan Earthquake Local NPO Support Fund*6

87,985,2001,759,704

https://m-joy385.com/
https://www.japan-csa.org/
https://www.jnpoc.ne.jp/?tag=311jisin-fund
https://www.jnpoc.ne.jp/?p=21332
https://www.akaihane.or.jp.e.gt.hp.transer.com/camp-covid19/
https://www.jnpoc.ne.jp/?p=18483
https://www.jnpoc.ne.jp/?p=16713
https://www.jnpoc.ne.jp/?p=13353
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SEARCHING FOR SOLUTIONS BY STARTING WITH 
THE THINGS WE CAN DO

Support activities in response to the spread of COVID-19
[Japan] Mazda Motor Corporation, Koushin Mazda Co., Ltd., Kobe Mazda Co., Ltd.
[United States of America] Mazda North American Operations (MNAO)
[Europe] Mazda Motor Logistics Europe N.V. (MLE), Mazda Motors UK Ltd. (MMUK), Mazda (Suisse) 
S.A. (MSSA), Mazda Motor Italia S.r.l. (MMI), Mazda Motor Nederland (MMNL), Mazda Motor Poland 
(MMPOL), Mazda Romania (MMRO)
[South Africa] Mazda Southern Africa (Pty) Ltd. (MSA)

We at Mazda Motor Corporation offer our heartfelt condolences for those who lost their lives to 
COVID-19, and to their families and loved ones. We also offer our sincere wishes for a quick recovery for 
those who are suffering from the virus and its effects.

Details of main activities in FY2020

In the United States, MNAO conducted a program 
in cooperation with its local dealer network to 
provide enhanced cleaning and oil changes for the 
vehicles of healthcare workers nationwide free of 
charge from April 16 to June 1, 2020. These services 
were offered not only for Mazda vehicles but also 
models from other manufacturers.

•

<Support for healthcare workers>

• In Europe, MLE provided 15 vehicles to a rental 
car company to assist in the transportation of 
healthcare workers and medical personnel. 
These cars were made available free of charge 
through online booking during the first phase of 
the pandemic.

• In the Netherlands, MMNL provided eight cars on 
loan to people working in their local community's 
healthcare sector for their safe transport to and 
from work. Along with the cars, MMNL also gave 
each healthcare worker a special plate with the 
word "#Zorghelden ," which means "Healthcare 
Heroes," for display behind the windshield when 
the vehicle is parked.

• In Romania, MMRO along with other corporate 
sponsors cooperated with a local popular 
restaurant in Bucharest to provide lunch to 
doctors working in hospitals specializing in the 
treatment of infectious diseases from April 8 to 
April 10, 2020.

• In South Africa, during the lockdown period, 
MSA provided free vehicle inspection services 
to Mazda car owners who were engaged in the 
country's healthcare services to express its 
gratitude for their efforts.
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In Japan, Kobe Mazda provided 3,000 masks to 
Kobe Medical Cooperative Association. Kobe 
Mazda also provided them 30 cars for healthcare 
workers to use for commuting to reduce their 
risk of infection while using public transportation 
and shorten their commuting time and as well as 
to use during breaks.
Koushin Mazda made donations to the Yamanashi 
Nursing Association and the Nagano Nursing 
Association to help support healthcare workers.

•

In Switzerland, MSSA launched "Mazda Help," a 
program supporting NGOs and private organizations, 
and in cooperation with Swiss dealers provided 
vehicles to help them deliver medical supply and 
nutritional products during periods of high need. 
Employees also participated in volunteer activities 
such as a convoy of Mazda cars to deliver toys and 
sweets to a hospital where terminally ill children 
were being treated.

•

In the United Kingdom, MMUK provided British 
humanitarian charity RE:ACT with vehicles to 
assist in their activities in combating the COVID-19 
virus. Mazda vehicles have helped to support 37 
counties across the UK.

•

<Support through NGOs and private organizations>

• Thanks to your cooperation, Mazda in Japan has 
been supporting welfare activities during the 
coronavirus pandemic through donation 
activities.* Mazda donated to the Nationwide 
Campaign to Support Welfare Activities During 
COVID-19 of the Akai Hane Central Community 
Chest of Japan through contributions from the 
Mazda Customer Survey Questionnaire based 
on the number of responses received from 
customers and a percentage of sales from the 
Mazda Collection.
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* https://www.mazda.com/en/csr/social/community
/4-45/questionnaire_about_your_dealership/

In Poland, MMPOL together with domestic 
dealers provided 30 vehicles to the Alivia Cancer 
Foundation under the slogan "#HelpTogether" to 
transport cancer patients safely and comfortably 
to their treatment centers during the pandemic.

•

Italy's MMI has provided vehicles to two activity 
groups facilitating volunteer activities to help 
elderly people living outside the city center and 
other people in need. The Mazda cars were 
used to deliver medicine and food. during the 
pandemic lockdowns in cities.

•

<Support for local residents>

All dealers in Portugal provided one vehicle on 
loan to their respective local municipality to be 
used for transporting the elderly in each area.

•

MNAO in the United States solicited stories of 
people who were selflessly dedicating themselves 
to serving their local communities during these 
difficult times, and selected 50 people who 
made outstanding efforts and presented each 
with a Mazda MX-5 (Roadster in Japan) 100th 
Anniversary Special Edition vehicle.

•

Other initiatives in Japan
https://www.mazda.com/en/covid-19/

•

https://www.mazda.com/en/csr/social/community/4-45/questionnaire_about_your_dealership/
https://www.mazda.com/en/covid-19/
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Supporting Local Sports Teams and Events
[Japan] Mazda Motor Corporation, Koushin Mazda Co., Ltd. and other dealerships
[Australia] Mazda Australia Pty. Ltd. (MA)
[Thailand] Mazda Sales (Thailand) Co., Ltd. (MST)

USING SPORTS FOR REGIONAL VITALIZATION

Aiming to Support and Nurture the World's Leading Athletes

By the numbers

Duration of sponsorship:

NMFC 22 years, NMTK 3 years

MA is the major sponsor of the North Melbourne 
Football Club (NMFC), a prominent team in the 
Australian Football League (AFL). MA has been the 
major sponsor now for 22 seasons. Since 2018, 
MA has also been the exclusive sponsor of the 
North Melbourne Tasmanian Kangaroos (NMTK), 
the new team in AFL Women's (AFLW). MA 
continued sponsorship in 2020.

By the numbers
Duration of sponsorship: 9 years 

MST is the main sponsor of SWATCAT Nakhon 
Ratchasima Mazda FC, a national football club 
based in Nakhon Rachasima, Thailand.
MST has continued this sponsorship for nine years 
to help raise Thai football to an international level 
and promote the sport's popularity, as well as to 
support local economic development in Nakhon 
Ratchasima.



Mazda Social Contribution Report 202144

COMMUNITY

By the numbers

Duration of sponsorship:

Hiroshima Dragonflies 1 year

ANGE VIOLET HIROSHIMA 6 years

Mazda and its dealerships in Japan act not only as 
official sponsors for the National Sports Festival 
but also support regional sports tournaments, 
local professional soccer teams, and amateur 
sports teams including local athletes.
Since 2020, Mazda has also been supporting 
professional basketball team Hiroshima Dragonflies, 
which belongs to the B.League. In addition, Mazda 
has been supporting Hiroshima women's soccer 
team Ange Violet Hiroshima as a banner sponsor 
for home games since 2015.

By the numbers

Duration of sponsorship:

Shinano Grandserows Baseball Club 8 years

Boaluz Nagano Futsal Club 3 years

Koushin Mazda has been supporting the logistics 
of baseball teams since 2013 by providing vehicles 
on loan to transport team staff of the Shinano 
Grandserows, a professional baseball team in 
Nagano Prefecture that belongs to the Baseball 
Challenge League, an independent professional 
baseball league. As a home game arena sponsor 
since 2018, Koushin Mazda has also been supporting 
the Boaluz Nagano Futsal Club, which has been 
participating in the Japan Futsal League Division 1.



Mazda Parts, Mazda Ace and Kobe Mazda have 
installed community-support vending machines 
within their companies, and donate a portion of 
the sales proceeds to social welfare organizations.
Since the start of activities in 2016, Mazda Parts 
has installed a total of eight vending machines to 
help support children orphaned as a result of 
traffic accidents, contribute to the preservation of 
the Atomic Bomb Dome, and raise awareness of 
drink driving through the donation of a portion of 
the sales proceeds to the Scholarship Foundation 
for Traffic Accident Orphans (Kotsuiji Ikueikai), 
Hiroshima City, and an NPO respectively.
The installation of vending machines that allow 
people to provide support simply by buying a 
drink is popular among employees, and helps to 
raise awareness about contributing to society. 
Mazda Parts plans to continue increasing the 
number of these vending machines in the future.
Mazda Ace has participated in this activity since 
2011, with one vending machine at the Hiroshima 
Head Office to support the Hiroshima Symphony 
Orchestra and one to support Sanfrecce Hiroshima. 
The Mazda Hofu Plant (Yamaguchi Prefecture) has 
four vending machines to support the Red Feather 
Community Chest and one to support the Children's 
Tomorrow Flower Project, which provides aid to 
children living in poverty.
In FY2020, a new support vending machine for 
the Victim Assistance Center of Hiroshima was 
installed at head office to support persons who 
suffered in an accident as well as their families, 
bringing the total number of support vending 
machines to eight.
Since the start of activities in 2008, Kobe Mazda 
has been installing vending machines to support 
the Japan Guide Dog Association. In FY2020, 
another vending machine was installed, bringing 
the total number of vending machines there to 14.
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Installation of Community-Support Vending Machines
[Japan] Mazda Ace Co., Ltd., Mazda Parts Co., Ltd., Kobe Mazda Co., Ltd.

LENDING SUPPORT IS AN EVERYDAY ACTIVITY

Donating a Portion of Sales Proceeds

By the numbers

Duration of program: Mazda Parts 5 years

Mazda Ace 10 years

Kobe Mazda 13 years
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EXPANDING SUPPORT, PROVIDING ACCURATE 
INFORMATION ABOUT DISEASES

Medical Support
[Canada] Mazda Canada Inc. (MCI)
[Europe] Mazda Motor Italia S.r.l. (MMI)
[New Zealand] Mazda Motors of New Zealand Ltd. (MMNZ)

MMNZ provides Mazda vehicles as a sponsor of 
Look Good Feel Better (LGFB)*, a program that 
aims to raise the self-confidence and quality of life 
for people undergoing cancer treatment.
In FY2020, MMNZ provided two CX-9s outfitted 
with decal to raise awareness of LGFB's activities.

Providing Peace of Mind and Confidence to Cancer Patients
* The Look Good Feel Better program focuses on the problems 
associated with the visible side effects of cancer treatment. 
The service includes classes on beauty tips and techniques, to 
help patients face cancer with confidence and hope.

By the numbers
Duration of sponsorship: 7 years
Number of cars provided: 2

Supporting Activities to Improve the Welfare of Children
MMI made a donation to Peter Pan Onlus, an 
association that helps families with children who 
are being treated for cancer in hospitals in Rome. 
They support the activities of Peter Pan since 2007, 
renewing every year the loan of a car that allows 
children and their families to go to treatment with 
volunteers.
MCI cooperated in raising funds for summer camp 
programs for sick children. A total of 32 employees, 
their families and friends participated in a fun run 
to help provide children with cancer and other 
illnesses a camping experience.

By the numbers
Duration of sponsorship: MMI 14 years, MCI 7 years
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Working with SOS Children's Villages
[Europe] Mazda Motors (Deutschland) GmbH (MMD), Mazda Automoviles Espana, S.A. (MAE)

HOPING TO BRING SMILES TO THE FACES OF 

Based on the spirit of "One Mazda," the national 
sales companies (NSCs) in some European countries 
are working in collaboration with the local SOS 
Children's Villages (SCV) to develop support 
activities. SCV is an international non-governmental 
organization that provides support for families at 
risk and children who are unable to live with their 
parents or caregivers.
This year, due to the pandemic, Mazda's activities 
were focused on providing financial support, lendinga 
vehicle to families for their daily transportation 
needs, as well as donating IT equipment for school 
tasks and toys.
Although COVID-19 conditions in FY2020 prevented 
MME from conducting its regular activities with SCV, 
the NSCs in two countries continued to provide 
support.
MMD made a donation to SCV in Düsseldorf to 
furnish two newly built houses providing new homes 
to a total of 14 children in need.
MAE continued to support SCV in Madrid by 
donating money and providing not only a vehicle on 
loan for use at SCV facilities but also recycled laptops 
which have been essential during the pandemic, 
and a dozen of soccer balls for leisure activities.

European national sales companies support children

By the numbers

Duration of program MMD: 13 years

Duration of program MAE: 11 years
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