
2006 Mazda In Brief



1

CONTENTS



2



3

Ⅰ　Overview

1. Company Profile



4

2. Directors, Auditors and Executive Officers



5



76

3. Main Facilities

①�⑤� ③�
④�
②�

⑦�

⑥�

⑨�⑧�



98

①�

②�

③�

④�

⑤�
⑥�



1110

①�②�③�⑤�

⑥� ⑦�

⑧�⑫�

⑪�

⑩�

⑨�

④�



1312

①�

②�

③�

⑦�

⑤�
④�⑥�



1514

①�
②�

③�

④�

⑤�

⑥�

⑦�



1716

①�

②�

③� ④�

⑤�

⑥�

⑦�

⑧�

⑨�



18

4. Purchasing Network



19

5. Production Operations in Japan



20

6. R&D Efforts



21

7. Workforce



22



23



24



25

8. Main Strategies to Improve Customer Satisfaction



26



27



28

9. Mazda’s Efforts to Strengthen the Mazda Brand



29

10. Products



30



31

11. Environmental Protection Policies



32



33



34

12. Vehicle Safety



35



36

13. Social and Cultural Activities



37



38



39

Ⅱ　Operating Results

1. Trends in Operating Results



40



2. Domestic Vehicle Production (Japan)

41



3. Domestic Retail Sales (Japan)

42



4. Exports

43



5. Overseas Vehicle Production

44



45

Ⅲ　Supplemental Information

1. History of Mazda Motor Corporation



46



47



48



49



50



51

2. Overseas Activities



52



53



54

3. Overseas Subsidiaries and Affiliates



55





Mazda In Brief 2006

Printed in Japan in October 2006�
Published by:  �
Global Communications Planning Dept. �
Corporate Communications & Liaison Div.�
Mazda Motor Corporation �
3-1 Shinchi, Fuchu-cho, �
Aki-gun, Hiroshima �
730-8670 �
Japan

Printed on recycled paper

h t t p : / / w w w . m a z d a . c o m


